
RCDSO By -Law  1  
 
 
 
 

BY-LAW NO. 11 

 
 

ADVERTISING AND SPONSORSHIP 
 
 
Intro duct ion 
 
Th e Col leg e may fro m time to  t ime so li ci t  adv ert i s ing and sponso rsh ip  for i ts  
publicat ions,  web sit e,  educational  act iv i t i es  an d prog rams,  and con feren ces and even ts .  
This  is  in  recognit ion o f th e ben efi ts  th at  su ch endeavou rs  may b ring in  th e a t ta in ment o f 
the Co ll ege’s  ob jectives .   
 
Th e in teg ri ty  and credib il i ty  o f th e Co lleg e an d i ts  memb ers  sha ll  b e th e ov er rid ing 
consid erat ion in  al l  adv ert is ing and sponso rsh ip  ac t iv i t i es .   
 
It  i s  in  the b est  in t eres ts  o f both  the Coll eg e an d the advert is er /sponso r to  ensu re th at  th e 
Coll ege remains a t rusted  and c redible sou rce of in fo rmation fo r d entis ts  and th e publ ic.   
 
Th e Col leg e recognizes  th at  advert is ing /sponso rship  may b e pu rsu ed only  if  i t  do es no t  
imped e th e core p rin ciples  o f edito ri al  indep en dence,  in st i tu t ion al  in tegr i ty ,  and 
consis ten cy with  the  Col leg e’s  pu rpose ,  v is ion,  and va lues.  
 
This  poli cy  is  app lied  by th e Co lleg e to  ensu re  adherence to  these co re p rin cip les  and to  
ensu re tha t  any sponso rship  rel at ionsh ip  is  t ran sparent  and app arent .   
 
 
A.  Genera l E lig ibil ity  Requirements  
 

1 .  All adv er t is ing mus t  be fac tua lly  accurate and mus t  not  b e mislead ing.  
 
2 .  All adv er t is ements  sub mit ted  fo r p lacement in  a Col leg e publ icat ion a re 

subject  to  review. 
 
3 .  Produ cts  and s e rvices  of fered by responsible  adver t is e rs  th at  are no t  
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d irec t ly  re la ted  to  den tis try ,  but  are o f in te rest  to  den tis t s ,  a re e l ig ib le fo r 
advert is ing in  Col leg e pub licat ions.  

 
4 .  Advert is emen ts  wil l  not  b e accep ted if  th ey co nfl i ct  with ,  o r appear  to  

v iola te,  any Coll ege poli cy ,  th e Cod e o f Eth ics ,  or Co ll ege by - laws;  or if  
the advert isemen ts  a re deemed o ffens ive in  e i ther tex t  o r a rtwo rk o r co nta in  
at t ack s o f a p e rsona l ,  racial  o r re l ig iou s na ture .  

 
5 .  Advert is ing must  adh ere to  hu man rig hts  l egi s l at ion and no t  d is c rimin ate on 

any p rohibi ted  g rounds .  
 
6 .  A dis t in ction is  main tain ed b etween advert is in g and a l l  o ther content  in  

Coll ege pub li ca t ions.  Al l  adv ert i s ing mu st  b e c lea r ly  id enti fi able as  
advert is ing and mus t  not  b e con fused with  editori al  content  in  fo rmat o r 
appearan ce.   

 
7 .  Advert is ing space  wil l  no t  be  sold  on condi t ion  that  speci fi c edito ri al  

content  i s  be ing p roduced o r subsequently  wi l l  be produced. 
 
8 .  Th e fact  th at  an  advert isemen t fo r a p roduc t ,  s erv ice,  manu factu re r,  

pro moter o r d is tr ibuto r has  app eared in  a Coll ege publi cat ion sha ll  not  be 
re fer red  to  in  co ll ate ral  adver t is ing .  

 
9 .  All adv er t is ing mus t  co mp ly with  the  laws and regu la t ions o f Can ada,  and 

where app li cab le,  in t ern at iona l  s t andards .  
 
10 .  Co mparativ e o r pu ffe ry  adv ert i s ing wil l  not  b e accep ted.*  

 
*  Co mparativ e ad vert i s ing i s  th e p racti ce of  d i rect ly  o r indi rectly  

co mparing id enti fi able p roduc ts  o r co mpeti to rs  in  adv ert is ing message,  
and usu ally  mak ing a co mp arison o f on e o r mo re speci fi c a t t ribu tes  o r 
characte ris t ic s .  Pu ffe ry  is  advert is ing tha t  mak es genera l  o r vagu e 
cla ims about a p rodu ct  th at  cannot b e measu red,  and th at  n ei the r 
mentio ns a co mp et i to r’s  name o r makes a co mp ar ison to  an  ident i fiab le 
produc t  o r g roup o f prod uct s .  
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11 .  Advert is ers  must  resp ect  the  te rms of  th e Col lege’s  pr ivacy pol icy  and may 
not  at tempt to  iden ti fy  any use rs  of the Coll eg e’s  mag azin e or obta in  
inapp rop ria te access  throug h oth er technolog ical  mean s to  p ersona lly  
ident if iab le info rmat ion.  

 
 
B.  Adv ert is ing Review Pro cess  
 

1 .  All new advert isements  wil l  be reviewed by th e Col leg e p rio r to  
publicat ion.  
 

2 .  Advert is emen ts  th at  h av e not  b een  sub mi tt ed  a t  least  in  dra ft  fo rm fo r 
rev iew on o r b e fore th e mater ia l  sub mission d eadlin e d ate  wil l  b e d ec lin ed 
fo r th at  is sue,  and the adv er t is er  wil l  b e d eemed l iab le fo r th e cost  o f the 
booked sp ace.  
 

3 .  Acting in  i ts  so le and  abso lute d is c ret ion,  th e Coll ege rese rv es th e righ t  of  
fin al  app roval  of al l  adv ert i s ing and th e right  to  re fuse any ad vert i sement.  
 

4 .  All propo sed adv er t is ing  wil l  b e rev iewed by the Col leg e’s  advert is ing 
rev iew co mmi tt ee to  de te rmine i ts  su it abil i ty  and app ropr ia ten ess .  Th e 
advert is ing review co mmitt ee sha ll  b e co mposed of th e p resid ent ,  th e 
reg is t ra r,  the co mmunicat ions di rec tor and on e memb er o f the ex ecut ive  
co mmi tt ee appoin ted to  th e Coun cil  by  th e Lieuten ant  Governo r in  Coun cil ,  
as  ch osen b y th e ex ecu tiv e co mmit tee.  

 
5 .  Pr imary evid ence,  includ ing s cienti fi c and t ech nical  d ata ,  suppo rt ing  any 

cla im o f ef fi cacy in  an  adv er t is ement und er  rev iew may be requi red  by th e 
advert is ing review co mmitt ee.  

 
 
C.  Amo unt o f Adv ert is ing 
 

1 .    Th e rat io  of  adv ert is ing to  edi tor ia l  con ten t  in  each is sue o f the Coll ege  
magazin e sh all  nev er ex ceed 30 p er cent ,  ex cep t  at  the d is cret ion o f th e 
advert is ing review co mmitt ee.  
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D.  Pla cement o f Adv ertis ing (General ) 
 

1.  Advert is ing placemen t wil l  be d ete rmin ed by the Col leg e.  
 

2 .  Produ ct  adv er t is ements  are no t  sol ici ted  fo r sp eci f ic editor ial  a rt icl es .  
 

3 .  Juxtapos it ion  of edi tor ia l  and  adv ert is ing mate ri al  about the s ame top ics  o r 
produc ts  i s  avo ided wh enev er poss ib le.  Wh en a  Coll ege pu bli ca t ion uses  
design ated pag es fo r rep ea t  featu res ,  any juxtaposit ion  o f an  advert isemen t 
and relat ed  edito ri al  content  should  b e s een as  coin cidenta l .  Except ions may 
be necessa ry  wh en a  publi ca t ion d edica tes  s ign ifi cant  edito ri al  space to  a  
par t i cular theme o r cl in ical  issu e.  
 
 

E.  Linking Fro m An Adv ert isement (websi te ) 
 

1.  Users  must  h av e th e option to  cl i ck  o r not  cl ick  on an  advert isemen t.  The 
advert isemen t must  n ot  obscu re the s c reen p ag e such th at  th e use r has  to  
cl i ck  on th e advert is emen t to  p ro ceed fur ther.  

 
2 .  Users  must  no t  b e sen t  to  any oth er webs it e unless  th ey choose to  do so  by 

cl i cking on  an adver t is emen t l ink .  The d est ina t ion pag e wil l  app ear in  a 
new window tha t  wil l  be small er than  the  or ig inating b ackgro und pag e.  

 
3 .  Altho ugh adv ert is ements  may l ink o f f th e o rig inating pag e,  su ch l in ks mus t  

permit  the u se r to  retu rn  to  the or ig in ating p ag e.  The u se r wil l  be  in formed 
that  by  pro ceedin g,  th e user wi l l  be l eav ing th e  web sit e and th e Col leg e 
does not  assu me any responsib il i ty  fo r mate ri al  on  the l ink ed s i te.  

 
4 .  If  an  adv er t is emen t is  to  l ink  to  a p age o f f th e Coll ege websi te,  the p ag e 

wil l  be  reviewed p rio r to  acceptan ce o f the adv er t is in g by th e ad vert i s ing 
rev iew co mmi tt ee.  Th e advert ise r may no t  ch an ge th e l ink ed p age  dur ing 
the t e rm o f th e cont ract  wi thout p rio r rev iew and app rova l .  
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5 .  Any webs it e to  which advert isemen t is  l ink ed mus t  co mply wi th  th e l aws 
and regulat ions o f Canada.  

 
6 .  Th e Col leg e rese rves th e r ight  to  not  l ink  o r to  remove l inks to  o th er 

web sit es .  
 

7 .  Th e Col leg e do es not  assu me any responsibi l i ty  fo r mate ri al  on  a l ink ed 
s i te .  

 
8 .  College trad emarks may no t  app ear on any o th er websi tes  or l ink ed pag es 

witho ut p rio r wr it t en  appro val .   
 
 
F.  Envelope Insertio ns/Poly wrap 
 

1 .  Limited sp ace is  av ail able in  the env elop e/poly wrap o f th e Coll ege 
magazin e fo r mate ri al  tha t  is  o f educat iona l  o r info rmation al  v alu e to  
dentis ts ,  sub ject  to  Co lleg e app rova l .  All  i tems  to  be consid ered  fo r mai l ing 
in  th is  way with  the Coll eg e magazin e mus t  be submitt ed  in  adv ance fo r 
Coll ege app rova l  by th e advert is ing review co mmitt ee.  

 
2 .  Because o f th e l imitat ions on the nu mber o f i t ems tha t  can b e s ent  in  the  

enve lope /poly wrap,  p rio ri ty  is  g iv en to  mate ria l  f ro m the Coll ege .   
 
 

SPONSORSHIP POLICY 
 
Eligibil i ty  fo r Spo nsorship  
 
1 .  No ar rangements  fo r spo nsorships wi l l  b e ente red in to  with  a cond it ion  th at  

spec if ic edi tor ia l  con ten t  wil l  be subsequ ent ly  produced.  
 
2 .  Sponso rs  wil l  not  d etermin e th e sp eci fi c content  of any p rog ram or act iv i ty  o r 

produc t ,  o r in  any way  in flu ence reco mmenda tions or cl in ical  p rac ti ce advice f ro m 
the Co ll ege.  
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3 .  Single sponso rsh ips wil l  not  b e accep ted in  s i tuation s wh ere the fac t  o f th e 

sponsorsh ip  would  rais e a p e rcept ion o f in flu ence on edi to ria l  con ten t  o r decis ion -
making o r a pe rcep tion o f Coll ege endo rsemen t  of th e spon sor o r i ts  p rodu cts  o r 
se rvices .  

 
4 .  Th e Col leg e re tain s  to tal  cont ro l  of  i ts  t rad emark/log o and i ts  u se by co rpo rate 

par tners .  Th e Co ll ege trad emark/ logo may not  be used in  a manner th at  exp resses  
or imp lies  endorsement o f a p ar tner ’s  p roduc ts  or s erv ices .  

 
5 .  Th e Col leg e re tain s  o wnership  and to tal  cont ro l  of al l  Col leg e even ts ,  p rograms  

and co mmunica tion v ehicles .  The  poli ci es ,  p ro grams and  in teg ri ty  o f the Coll eg e 
mus t  remain  ent irely  un af fected  by any co rpo ra te re la t ionship .  

 
6 .  Advert is emen ts  and p ro motion al  icon s fro m thi rd  par t ies  may only  appear in  

design ated a reas  of the  Col leg e’s  webs it e,  a s  d ete rmined by th e adv ert is ing rev iew 
co mmi tt ee.  

 
 
Spo nsorship Rev iew Process  
 
1 .  Th e adv ert is ing rev iew co mmi tt ee wi l l  rev iew all  p roposed spon sorships fo r 

suitab il i ty  and app rop riat enes s .  
 
2 .  Th e Col leg e wil l  de te rmine the fin al  wo rding and placement  of sponso r 

ackno wledg emen ts .  
 
 
Pla cement and Ackno wledgement of  Sponso rship  
 
1 .  Ac ting in  i ts  so le and  abso lute d is c ret ion,  th e Coll ege rese rv es th e righ t  of  f ina l  

approv al  of al l  sponso rships for Coll eg e publ icat ions ,  pro grams,  edu ca tion al  
pack ages and ev ents .  
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2 .  If  th e Col leg e d ete rmines th at  th e re la t ionship  may h arm the  reputat ion or  in teg ri ty  

of th e Co ll ege,  o r i f  the b usin ess  p ract ices  o f the partn er in  any way  re fl ect s  
nega tive ly  on th e Coll ege,  th en th e Col leg e h as  the righ t  to  t e rmin ate th e 
re la t ionship .  

 
3 .  Sponso rs  may re fe r to  th e fact  th at  they  hav e sponsored th e Co lleg e mag azin e o r 

re la ted  pub li cat ion o r p rogram o r educat iona l  p ack age  or ev ent  in  the ir  
pro mot iona l  mate ri al s  and e f for ts .  Ho wev er ,  n o  charac te ri za t ion o f th e spon sorship  
re la t ionship  sha ll  b e t aken  or u sed as  evid ence of Co llege endo rsemen t of  the  
sponsor o r o f any o f th e sponso r’s  p rodu cts  o r se rvices .    

 
 
WEBSITE SPONSORSHIP 
 
This  poli cy  gov ern s sponso rsh ip  of  th e Col leg e’s  web sit e,  www. rcdso.o rg .  Th e pr inc iples  
and poli ci es  fo r sponso rsh ip  on th e Co ll ege’s  web sit e a re th e s ame as  fo r publ icat ions,  
educatio nal  act iv i t i es  and p rog rams,  and ev ent s ,  wi th  th ese fo l lo wing addi t ions.  
 
 
A.  Eligibil i ty  fo r Spo nsorship  
 

1 .  Sponso rship  on www. rcdso.org  is  only  av ail able a t  a co rpo rate l ev el .  
Organization s or  co mp anies  may p rovid e sponsorship ,  but  p rodu cts  o r 
se rvices  a re no t  e l ig ib le sponso rs .  

 
2 .  Sponso rship  f ro m o rgan izat ions wil l  not  d ete rmine editor ial  con tent  or 

crea tiv e design o r in  any way in flu ence edito ri al  d ec is ion -making.  
 

3 .  Sponso rships may on ly  appear  in  d esign ated a reas  o f the websi te,  as  
determined  by th e adv ert i s ing rev iew co mmi tt ee.  

 
4 .  Th e Col leg e rese rves th e r ight  o f fin al  app rova l  of al l  sponso rship s 

appearing on www.rcdso.o rg  and th e right  to  re fuse or  te rmina te any 
sponsorsh ip  in  i ts  so le  and ent ire d i sc re t ion.  
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B.  Spo nsorship Ackno wledg ement  
 

1 .  Th e Col leg e wil l  de te rmine the fin al  wo rding and placement  of sponso r 
ackno wledg emen ts .  

 
2 .  Sponso rs  wil l  not  b e p ermitt ed  to  use the  sponsorship  acknowledg ement to  

pro mote p rodu cts  o r s ervices .  
 
3 .  Th e ackno wledgement o f sponso rship  may b e acco mp anied by the sponso r’s  

corpo rate logo p rovid ed i t  is  not  mo re pro min ent than  the  s i ze o f the 
Coll ege logo ap pear ing on th at  p or t ion o f th e s i te.  P ro min ence o f logo s wil l  
be de te rmined by the Coll eg e.  

 
4 .  A co rpo rate  logo acco mp anying the acknowled gemen t o f sponso rsh ip  may  

l ink to  the sponso r’s  websi te.  The use r wil l  be info rmed th at  by p ro ceeding,  
the use r wil l  be leaving www.rcdso.o rg  and th a t  the Coll eg e does not  
assu me an y respons ibil i ty  fo r mater ial  on  th e l inked s i te.  Su ch l ink s must  
permit  the u se r to  retu rn  to  www. rcdso.org .  

 
5 .  Th e Col leg e rese rves th e r ight  to  not  l ink  o r to  remove l inks to  o th er 

web sit es .  
 
6 .  Th e Col leg e logo may no t  ap pear  on any o ther web sit es ,  inclu ding th e 

sponsor ing o rgan ization ’s  websi te o r on p ro mo tiona l  mate ri al ,  without pr ior 
wr it t en  app rova l .  

 
7 .  Sponso rs  may re fe r to  th e fact  th at  they  hav e sponsored a por t ion o f 

www. rcdso.o rg  in  the ir  pro motion al  mate ri al  and e ffo rt s ,  but no 
characte ri za t ion o f th e sponso rsh ip  re lat ionship  shal l  be tak en o r used as  
evid ence o f Col leg e endo rsement  of the sponso r o r any of the sponso r’s  
produc ts  o r s erv ices .  Th e Co ll ege wi l l  wo rk wi th  the sponso r to  d ev elop 
approp r iat e wo rding.  

 
8 .  Th e Col leg e re tain s  fina l  approv al  o f al l  sponsorship  messag es,  and th is  

includ es v eri fi cat ion o f th e sponso rsh ip  con ten t  and p lacement  befo re go ing 
l ive on -l ine .  

 



RCDSO By -Law No.11 :  Adv ert i s ing and Spon sorship  9  
 
 
 
EDITORIAL POLICY 
 
1 .  Edi tor ia l  decis ions are not  in flu enced by adver t is ing o r spon sorship  and a re made 

witho ut consid erat ion o f th e adv ert i s ing o r spo nsorsh ip  sch eduled to  app ear in  any  
magazin e,  re la ted  pub li ca t ion,  websit e,  educat ional  ac t iv i t ie s  and  prog rams,  o r o f 
any ev ent.  

 
2 .  While readers ,  sponso rs ,  and ad vert i se rs  may b e pro vided with  g eneral  in fo rmation  

about th e content  o f an  upco ming Coll ege publ ica t ion,  p rog ram o r ev ent ,  speci fi c 
detai ls  about  th e con ten t  a re con fid ent ia l  unti l  publicat ion.  

 
 
PROCESS FOR CRITICISM AND COM PLAINTS 
 
All  c ri t ic isms and co mplain ts  abo ut advert isements  o r spon sorships mu st  b e made in  
wr it in g  and d irected  to  th e Co mmunica tions Di recto r.  Th ese  c ri t ic isms o r co mplain ts  wil l  
be reviewed b y th e Col leg e’s  executiv e co mmi t tee .   
 
 
DISCLAIMER 
 
All  adv er t is ing and  sponso rship s sha ll  b e sub ject  to  th is  d is cla imer :  
 
Th e app earance o f advert is ing o r spon sorship  in  a Co lleg e pub licat ion o r a t  an  ev ent  o r 
prog ram o r edu cat iona l  act iv i t ies  or p rog rams i s  nei the r a guarantee no r an  endorsement 
of c la ims mad e by a  co mp any fo r a p rodu ct  o r se rvice,  no r an  en dorsement o f an  
manu factu re r,  d is t ribu tor  or p ro mo ter o f a p rod uct  o r s erv ice.  

 
Ne ith er the Coll eg e,  i ts  o ff ice rs ,  d i rec tors  nor  s ta f f sh all  b e l iab le fo r an y damag es,  
cla ims,  l i abil i t i es ,  cost s  or  oblig ations a ri s ing fro m th e use o r misu se o f th e advert is ing 
mater ia l  or  sponso rship s,  whe ther su ch obl iga tions a ris e in  cont rac t ,  neg lig ence,  equity  or 
s tatu te law.   
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Th e Col leg e do es not  gu aran tee o r warran t  th e quali ty ,  accuracy,  co mpleten ess ,  
t imelin ess ,  app ropr ia ten ess  o r su it abil i ty  o f th e  advert is ing o r sp onso rship  info rmat ion 
provid ed.  
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